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EARLY RESEARCH: 
When and why 
students start 

considering 
Clearing.

DECISION-MAKING 
PROCESS: 

Key influences 
during Clearing.

MIND-CHANGERS: 
what influences 
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choices.

KEY TAKEAWAYS: 
When and how to 
make the biggest 

impact.

HOW WOULD YOU 
IMPROVE 

CLEARING?
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68,810 people have found a place in Clearing (+1.2%), including

are international

(+2.9%)

 

are mature

(+3.5%)

are from IMD Q1

(+1.9%)



+15%
on 2023

+12%
on 2023

-10%
on 2023

-17%
on 2023



▪ Prospective undergraduates 

▪ 2024 entry

▪ Placed during Clearing

▪ 5,890 completed responses 

▪ Weighted data – representative

▪ Fieldwork 16th August – 21st 
October 2024 

▪ Sent to students after they are 
placed on a course in Clearing Other

7%

10%

21%

27%

35%

0

0

0

0

0

No offers

Got FC/IC in Clearing

Traditional - Disappointed on
Results Day

Direct to Clearing

Mind-changers 36%

26%

25%

14%



Confident they had 
made the right choice 
for them in Clearing 

(92% in 2023)

Had a positive 
experience of finding a 

university or college 
place through Clearing 

(85% in 2023)

Said it was easy to find a 
course they wanted to 

study in Clearing

(68% in  2023)  







20%

16% 16% 15%

27%

7%

Before October of last year Between October last year
and the end of January this

year

Between February and June
this year

July August Later than August

Q: When did you start researching the university or college you were placed at through clearing? (Base 5972)



Q: Where did you first hear about the university or college you found a place at in Clearing? (Single response) (Base 5,973)

4%

3%

3%

8%

10%

11%

20%

26%

2%

3%

4%

7%

11%

13%

17%

28%

Not sure

Social media

Complete University Guide

Search engine (e.g. Google)

School or college

It is local to where I live

UCAS course search

Friends or family (word of mouth)

2024

2023



16%

8%

14%

22%

36%

5%

Before May May June July August September

Q. When did you first think Clearing might be an option for your route to university of college? (Base 5972)



8%

1%

19%

40%

45%

60%

68%

I didn't look for any information before
using Clearing

Other

Info about unis and colleges specifically
because they are closer to my home

Info about specific unis or colleges
offering courses

When Clearing opens

Course availability

How the Clearing process works

Q: What information did you look for about Clearing before you used the Clearing service? Multiple response  (Base: 5965)

Had already researched 
available places and knew 
which universities or colleges 
they wanted to contact

Had looked for information 
about Clearing beforehand 

+5% from 2021



Q: Where did you look for information about Clearing in the run up to results day? Please select all that apply. (Base 5963) 

1%

9%

13%

15%

15%

22%

24%

26%

39%

62%

Other

N/A – I didn’t look for information about Clearing before results day

Speaking to other family members

Speaking to a teacher

Speaking to parents/ guardian/ carer

Using social media sites

Speaking to friends

Speaking to admissions staff at a university/ college

Visiting university/ college websites

Visiting the UCAS website







TOP TEN
Clearing 
survey 

NET: Very important and 
important

Clearing 2024

Importance in 2024 
Applicant survey 

1 The university offering my desired course 95% N/A

2 The quality of staff/teaching 91% 1

3 The quality of the teaching facilities at the university 91% 2

4 My chance of being accepted based on my grades 86% N/A

5 The range of modules covered by the course 84% 4

6 Good student reviews 83% 3

7 Academic support available 82% N/A

8 Graduate prospects 82% 6

9 Likely earning potential after graduation 81% 8

10 The location in the town or city 77% 9



…

Q: How many universities or colleges... Did you contact about courses in Clearing? (Base 2024: 59203)

5%

38%

20%

14%

8%

5%

10%

4%

45%

20%

13%

7%

4%
6%

None One Two Three Four Five Six or more

2019 2024



0%

5%

4%

7%

14%

19%

52%

75%

1%

2%

2%

3%

6%

7%

22%

45%

79%

Other

N/A - I didn't contact any universities

Social media

Registered interest through Clearing Plus

Chat bot

Online chat on the university website

Website

Email

Phone

How they contacted universities

How they wanted to contact universities

Q: How did you contact universities or colleges to discuss finding a place through Clearing? Please select all that apply.. (Base: 5913)
Q: How would you have liked to have contacted universities or colleges to discuss finding a place through Clearing? Please select all that apply. (Base 5,868)

Significant increase 
compared to 2023 



“WhatsApp support was amazing. 
I was able to contact them easily 

and get responses quickly”

“Live chat on university websites was 
a great option and worked well for me”

“Text messaging would be quick and 
efficient way to get updates or ask 
questions, especially during busy 

times like Clearing”



Q: Which, if any, social media platforms did you use to search for Clearing places? Please tick all that apply. (Base: 2236 who used social media)

69%

2% 1% 1%
4% 5% 6% 6%

17%

9%

65%

1% 1% 2% 3% 4%
6% 6%

16% 16%

59%

1% 1%
3% 3% 3%

5%

10%

19%
21%

None Other Pinterest LinkedIn Snapchat X (formerly
known as
Twitter)

Facebook YouTube Instagram TikTok

2022 2023 2024



Q: When you were searching for a place in Clearing, was 

there any information or support that you wanted from 

universities or colleges that you didn’t get? (Base 5,865) "The accommodation process was unclear, and some 

universities didn’t inform me until it was too late that 

there would be no accommodation left for Clearing 

students.“

"A lack of information about how long processes would 

take caused anxiety, especially around whether I was 

100% confirmed a place."

“As I am trying to move to part time at my current job, it 

is extremely difficult ….without knowing rough finish 

times”

"I wanted more information about bursaries  or financial 

support specific to Clearing applicants, as this was a big 

factor in my decision-making.“



“Disability access, I use a 
wheelchair so it's important to 
know the practical logistics of 

getting around. Ideally this 
information would be available 

even in simple terms on the 
website.”







International

UK 21+

UK 19/20

UK 18



And an additional 
20% were 
considering it 
depending on 
their grades



▪ 31% changed their minds 
about the subject they 
wanted to study

▪ 23% change in personal 
circumstances

▪ 17% wanted to live 
somewhere cheaper 



130

130

140

150

170

170

240

280

290

360

480

Social Studies -> Combined social sciences

Business & Admin studies -> Combined social sciences

Biological Sciences -> Social Studies

Social Studies -> Subjects allied to Medicine

Social Studies -> Law

Subjects allied to Medicine -> Medicine & Dentistry

Social Studies -> Business & Admin studies

Law -> Social Studies

Business & Admin studies -> Social Studies

Subjects allied to Medicine -> Biological Sciences

Biological Sciences -> Subjects allied to Medicine

Common subject 
switching at day 28



“I realised over time that I wanted to stay closer to home, and the clearing 

process helped me find a university nearby that still offered the course I 

wanted.”

“I changed my mind after visiting my firm choice university on an open day. 

The experience didn’t meet my expectations, so I started looking at other 

options through Clearing.”

“ The closer it got to starting, I decided I didn’t want to dread going to 

university for a course that I picked. I found a new course through Clearing 

that made me excited about studying again.”

“ The accommodations available were too expensive, and my maintenance 

loan wouldn’t cover the total costs, so I opted for a different university.”



▪ 48% preferred the location

▪ 47% preferred the course

▪ 36% better reputation (up 
from 31% in 2023)

▪ 30% closer to home

▪ 26% better graduate 
prospects 



“I received better grades than I expected, so I decided to apply 
through Clearing for a higher-ranking university that I hadn’t initially 
considered.”

“It offers better future opportunities and aligns closely with my 
career aspirations compared to the other choice.”

“Much more diverse group of extracurriculars offered by the 
institution”

“The university was more responsive to my queries during the 
decision-making process, which made me feel valued.”

“The lecturer came highly recommended, enhancing the academic 
appeal.”



32

3%

13%

32%

20%

32%

I had never heard of the university
before I applied to them through

Clearing

I’d heard of the name but didn’t 
know much about them

I knew some information about
the university

I knew a lot about the university

I had applied there previously so I
already knew a lot about them

Q: Thinking about the university or college you were placed at through Clearing, how much do you feel you 
knew about them before applying to them through Clearing? (Base: 1965 decline my place respondents)
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11%

43%

20%

26%

Other

When I discovered I hadn’t got a 
place at my firm choice university

Before I got my results

It was never really a serious
choice

Q: You said you declined your insurance choice, at what point did you decide you were not going to go to 
your insurance choice university? (Base 599 decline my place respondents who declined their insurance 
choice) 



“When my original firm contacted me with an offer, it 
changed my plans, and I decided not to pursue my 
insurance choice.”

“My insurance offered me a place with a change of 
course that I did not want.”

“When I decide that studying physics might be too 
stressful, I started exploring other options and chose 
not to go to my insurance university”

“It was a ‘just in case’ university but it stayed that way 
until results day and so only then I realised what it 
would be like for me to go to my insurance and I did 
not like that idea at all.”



v

Declined 
Firm

Declined 
Insurance

I changed my mind 
about the subject I 
wanted to study

36% 24%

After visiting the uni, I 
decided I no longer 
wanted to study there

12% 17%

Declined 
Firm

Declined 
Insurance

There are better 
graduate prospects

24% 30%

They have a better 
reputation

31% 41%

I prefer the 
accommodation on offer

12% 18%

This university was 
closer to home

33% 26%





“Improve transparency about required grades and the likelihood of 
acceptance. Many students were unsure if they could reapply for a 
course they'd previously been rejected from or if their grades would 
be sufficient.”

“Universities should list their Clearing courses and requirements 
earlier, ideally before results day, to allow more time to research and 
prepare.“

“Reduce phone wait times by hiring more staff or providing additional 
contact methods like live chat or WhatsApp. Long delays caused 
frustration and stress.”

“Enhance communication during the process, such as regular updates 
on application status, estimated timelines for confirmation, and verbal 
offer follow-ups with immediate email confirmation.”



38










	Slide 1
	Slide 2: What We'll Talk About Today
	Slide 3: IN THE 28 DAYS SINCE RESULTS DAY
	Slide 4: The CLEARING POOLS
	Slide 5: Real-time clearing surveying
	Slide 6: Key stats
	Slide 7: 88% had a good or very good experience  when contacting universities
	Slide 8: Early Research: Why and When?
	Slide 9: 67% had started researching the university  they were placed at before august
	Slide 10: Word of mouth was most commonly the first way respondents found out about their clearing university followed by UCAS course search 
	Slide 11: 60% had first thought clearing may  be an option for them before August
	Slide 12
	Slide 13: The UCAS website was the main source used to find information about Clearing in the run up to Results Day
	Slide 14: Decision  making process
	Slide 15
	Slide 16: Factors important in clearing university choice are similar to  those considered important when applying earlier in the cycle 
	Slide 17
	Slide 18
	Slide 19
	Slide 20: 41% of clearing respondents used social media to search for clearing places - Tiktok, Instagram and youtube saw the greatest increases 
	Slide 21
	Slide 22
	Slide 23: Mind-changers
	Slide 24
	Slide 25: 1 in 20 placed applicants ARE Mind-Changers and used dmp to get there 
	Slide 26
	Slide 27
	Slide 28: Mind-changers MOVEMENT
	Slide 29: BEING CLOSER TO HOME AND COSTS
	Slide 30
	Slide 31: Reputation, the full experience and being valued
	Slide 32: 52% had applied to the university previously or knew a lot about them prior to declining their place
	Slide 33: When did ‘decline my insurance place’ respondents make that decision?
	Slide 34: Shifting mindset from firm to insurance
	Slide 35
	Slide 36: How would you improve clearing?
	Slide 37: Communication is key
	Slide 38
	Slide 39: Key  takeaways
	Slide 40: Key takeAWAYS
	Slide 41
	Slide 42: YOUR QUESTIONS  AND THOUGHTS...

